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“Coming home I feel relief, knowing that I'm entering a really
peaceful and safe space...most of the time. I feel really good because I
can lock my door, which gives me a sense of calm, like okay, I feel safe
and then I can relax and sleep and let go.”
Wanjeri, Nairobi
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FOUR
WALLS
ONE
ROOF
Whether you grew up in the suburbs, the city or the
country, if someone asked you to draw a home you would
probably begin with a box.

This is an archetype that we have come to accept as
normal. And up until the global financial meltdown of
2008, most people considered it an achievable dream.

That box represents something that is a relatively new
invention: the modern home.

But a series of coalescing external and internal threats has
fractured the foundation that this dream has stood upon
for the better part of the last century.

The modern home is a special place that separates what is
yours from the world. A place where we can be our true
selves and have some measure of control over our
surroundings.

The modern home is a product of the 20th century that
has been shattered by the 21st.

It is a place of rest and a respite from chaos. It is secure,
private and above all else - dependable.
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THE
MODERN
HOME IS
BR
O
KE
N

HOME IS BECOMING ELUSIVE, EVASIVE,
MORE CONSTRICTED AND LESS SECURE.
HOUSING

Scarce, unaffordable housing is not just limited to the likes of San Francisco, Vancouver and
London, but is built into the DNA of the 21st-century global city.

URBANIZATION

Urban populations continue to grow exponentially. Demographers currently predict that within 35
years, more than 100 cities will have over 5.5 million people, making even the smallest of spaces
an increasingly valuable luxury.

FAMILY

Social and demographic shifts are having a profound impact on the composition of our homes:
More people are living alone, more adults are living with their parents and more elderly are at risk
of homelessness.

CLIMATE CHANGE

Extreme weather like wildfires, hurricanes and floods are increasing in frequency
and causing more damage, while major cities like Miami, Shanghai and Osaka face near-future
threats due to rising sea levels.

MIGRATION

The last decade has seen the greatest displacement of people since World War II. Whether they are
escaping armed conflict, economic deprivation or environmental disaster, millions of migrants and
refugees are seeking out a new home under duress.
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WHEN
HOME
CHANGES
EVERY
THING
CHANGES

Regardless of class, location or age, most of us have
experienced some side effect of the global housing crisis
that is currently transpiring.
While the Millennial experience has been covered ad
nauseam, this crisis is also affecting Boomers and the
elderly in unpredictable ways.
Understanding the economic and social context of what’s
happening is critical, but seeing and hearing how people
are changing their behaviour is the key to solving a
problem as big as home.
At The Sound, we place individual experience at the heart
of our work and expand outwards. So we put our feet on
the ground on four continents, immersed ourselves in a
wildly diverse range of households, explored the minutiae
of home life and witnessed inspiring stories of struggle,
success and adaptation.
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WHAT
WE DID
60 PEOPLE
DIVERSE
HOUSEHOLDS
8 DIFFERENT
MARKETS
FIELD WORK
SOUNDWAVE
IN-HOME IMMERSION
FOCUS GROUPS
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WHAT WE
DISCOVERED
WE CAN NEVER GO BACK

SHIFTING PERSPECTIVES

Home has been destabilized by economic and social
pressures to the point where it is no longer
recognizable. Instead of re-stabilizing, people are
adapting and moving towards something more
flexible and decentralized.

In the face of these external pressures and internal
obstacles, people are learning to adapt and are forging
a new vision of home.

NEW IDEALS
HOME IS A FEELING
Regardless of these external pressures, home persists
as a feeling we seek to create through the ongoing
process of fulfilling our core needs.

HOME INVADERS

This shift in perspective is leading to the emergence
of new home ideals; fresh demands and expectations
on what a home is and what it should provide.

THE FUTURE OF SPACE
This change in perspective and behaviour is opening
up diverging possibilities for the future of home.

A new breed of invasive social species is obstructing
this process and making it difficult for people to
achieve the feeling of home.
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THE

ARCHITECTURE
OF A FEELING
STABILITY | BELONGING | COMFORT | INTIMACY | CREATIVITY
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‘HOME’ IS A
FEELING
WHICH IS
CREATED
WHEN OUR
CORE NEEDS
ARE MET
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A house is a thing…but home is a feeling.
It is a difficult to achieve feeling that we all desperately
want in our lives and are always working towards or
trying to maintain.
This feeling is created not through the surrounding
structure, but through the union of needs.
The process of creating and maintaining this feeling is
universal to all cultures – we’ve witnessed it take shape
in different ways throughout our exploration - with unique
local and national variations at every turn.

“[Home] is really about the emotion. It's not about the
physical building walls at all. I think that is the part that
can change, but everything that you carry with you, the
emotions, the things that make it you, stay the same.”
Payal, Mumbai
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STABILITY
Stability is rooted in time and place. When something is stable, we know it
will continue to exist without succumbing to pressure.
The value of stability is in knowing that the place you call home will be the
place you call home for an indefinite period of your choosing. It means that
rush of dopamine you get when you unlock the door, tear off your pants and
slip into a sweatsuit will be there whenever you want or need it.
“I think home is stability for me. It's the opposite of living out of a
suitcase, if you will. It's a place where all my things are, where I know
where things are. It's comfortable, yeah. I think it's the place you can
go if you're having a bad day. When you go home you can relax from
that.”
Jimmy, Chicago
Japan
Elderly women are being arrested at a higher frequency
than any other demographic in Japan – primarily for petty
shoplifting. The women say they do it because they can
count on the community, shelter and food in jail.
For these women - jail is an antidote to the chaos and
anxiety that can come when stability is absent.
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BELONGING
To belong somewhere implies acceptance and connection. It can be tied to a
specific place; where we come from and where we are inspired to return to,
or it can be found in a person, a group of people, or a community.
Without a sense of belonging, where we lay our heads can feel like a
temporary space where our presence is transient.
“Home is where your friends are, where you can behave naturally
and where you feel loved. It is welcoming, almost saying ‘you are ok’
in the world. It is a place to re-align one's self after a hard day.”
Holger, Germany

Britain
Loneliness has been described as a “silent epidemic” in
Britain with an estimated eight million people admitting
to feeling lonely at least once a week.
The British government identified a disconnection
from the community as a primary cause.
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COMFORT
Some people find comfort in an old couch covered in cat hair while others
require a starkly minimalist concrete slab. This is because being comfortable
is as much a result of design as it is taste and memory. It’s a learned sense of
contentment with your surroundings that allows you to ease right into a space
without any effort.
“Coming home, I think I feel relieved in a way; it's like leaving the
outside world behind and then coming in. The first thing I always
notice as soon as I open the door is that the floor is warm and when I
take my shoes off at the door I'm like ‘Oh that's lovely!’”
Catherine, UK

Netherlands
The Dutch are obsessed with comfort, but not the type
related to warm blankets or plush pillows.
Gezelligheid is an untranslatable catchall term that
refers to the type of comfort that can only be found
in togetherness - one that is rooted in communal
wellbeing.
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INTIMACY
As human beings we come into this world attached and emotional. We tend
to stay that way in different forms throughout our lives – and if we don’t, our
mental health and well-being suffers.
Intimacy can be physical or emotional. It can take the form of Marvin Gaye
playing on a bluetooth speaker in the bedroom. Or it can mean a heartfelt
conversation between two friends over a cup of tea or a white wine spritzer.
“It’s nice having a roof. It's nice when it's warm enough. But … what
really makes a place a home is entirely defined by freedom or the
things that we can do. Being able to sit down and listen to someone
and really allow them to open up and say what's on their mind,
creating that safe space.”
Zafer, Montreal

Denmark
Often mistranslated as ‘cozy’, hygge is the Danish art
of intentional intimacy. For the Danes, intimacy is
constructed through elements that come together to
create a certain atmosphere; well distributed and warm
light, wooly objects like throw pillows and a toasty
mug of coffee, to name a few.
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CREATIVITY
Every home is a canvas onto which we need to express who we are or who
we want to be. On a surface level this points towards the cultural ephemera
we surround ourselves with and the way we place the objects that reflect our
experience and identity.
But it’s much bigger than a wall hanging or some rare piece of kitsch – as the
need for creative expression is also rooted in a desire for individual liberty.
We may not be able to exert as much control over our outside lives as we
would like, but inside, we have a fighting chance.
“There's nothing to limit me at home...I can say what I want, feel what
I want, do what I want.”
Catherine, UK

USA
In response to the housing shortage in Cleveland, Northeast Shores
Development, a nonprofit community development NGO, has given artists a
new path toward sustainable housing while also encouraging them give back
to the community.
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HOME
INVADERS
Home is being squeezed, poked and prodded by a series
of ‘Home Invaders’ to the point where it’s no longer
recognizable.
These invasive social species are making it difficult for
people to realize their core needs and are obstructing the
process that creates the feeling of home.
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WORK

Job creep has turned our bedrooms into cubicles.
The freedom of working from home is a dream of the ‘90s that has turned into
a paradise for a few and a plague to many.
Sporadic and forced telecommuting, most often in the form of evening emails,
has warped the traditional dimensions of home. From the bed, to the couch, to
the kitchen table, once private and personal spaces are being colonized by
after-hours tasks and responsibilities.

55% OF AMERICANS
CHECK THEIR WORK
EMAIL AFTER 11PM
- Opinion Matters -

This affects our level of comfort, but it can also infect intimacy by taking us
out of the moment and keeping us pre-occupied and stressed.
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MONEY

The unreal state of real estate has brought instability to the everyday.
Stagnant income and employment insecurity has mixed with rising
property prices to result in an entire generation being priced out of the
real estate market - pushing them to become permanent renters and
making it difficult to lay down roots.
On an individual level, the threat of rising rent, renoviction or market
chaos undermines stability and belonging. People are becoming less
likely to build connections in a community when they believe their
place in it is temporary.
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38.9 MILLION US
HOUSEHOLDS PAY MORE
THAN 30 PERCENT OF THEIR
INCOME ON HOUSING.
- Harvard Center for Housing Studies -
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NEWS

Political personas have become unwelcome yet permanent houseguests.
Politics has always been a wise topic to avoid at the dinner table. But
increased polarization has taken the strain to a whole new level, turning close
friends and family members into social pariahs overnight.
Even the once-sterilized world of sports has become a cause for conflict - with
freedom of speech and protest debates finding its way into Monday Night
Football, and consequently, political division can become a byproduct of a
social event that used to simply be about brewskis with boys (or girls).
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TECH

Innovation fatigue is sabotaging our sleep, sex life and sense of self.
On one hand, technology works in tandem with our core needs; it enhances
protection from the outside world, increases our feelings of safety, security,
and autonomy; it gives us back precious time to spend with our loved ones;
and it can make us feel more comfortable.
However, technology can also disrupt us from feeling present in the home.
Living in a culture of being ‘always on’ means we are constantly being
interrupted and disturbed by emails, texts, calls, and updates…which can
dilute real life conversations and reduce the feeling of intimacy in the home.
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6 OUT OF 10 BRITS
EXPERIENCE SLEEP
DEPRIVATION DUE TO
TECHNOLOGY
- University of Hertfordshire -
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DATA

The quantification of our private lives is stoking unease.
In the ‘90s, we were afraid of serial killers, cults and killer bees. After 9/11,
our paranoia turned political and was grounded in the events surrounding the
War on Terror.
Now a new fear is emerging and it permeates every part of the home. HAL is
in our fridge, our lamps and our robot vacuums, tracing the counters of our
kitchens and transmitting our habits back to some unknown database for some
unknown reason.

NEARLY EVERY
BRITISH CITIZEN HAS
HAD THEIR PRIVATE
INFORMATION HACKED
- National Police Chiefs’ Council -

After wave after wave of high-profile hack and crypto-ransom, our homes
have become vulnerable to constant unseen intrusions.
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“My home needs to be calm and safe because the world is an
onslaught of chaos and I enjoy a bit of chaos but there's a piece of
savageness to the outside that I don't want to bring home with me. I
have to put on my armor to go outside and I think my biggest piece
of armor are the walls that I hide inside of.”
Sarah, Minneapolis
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BUT INSTEAD
OF BOARDING UP OUR
WINDOWS, LOCKING OUR
DOORS, AND WAITING
FOR THE ROOF TO
COLLAPSE…
HOME: Living Outside the Box
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…WE ARE BUILDING
A NEW VISION OF
WHAT HOME CAN BE
AND BEGINNING
TO LIVE OUTSIDE
THE BOX.
We’re learning to manage, mitigate, and mediate the
effects of home invaders.
With the pressures of home invaders, along with wider
social unrest, there’s a universal feeling of lack of control.
However, instead of creating an impenetrable fortress to
protect ourselves from the big bad world, people are
turning home not into a place to escape, but one where
they can learn to manage the modern madness.
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SHIFTING PERSPECTIVES

SHIFTING
PERSPECTIVES
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A HOME
THAT
CHANGES
WITH US

These social and demographic shifts require us to
reconsider our fundamental expectations of where and
how we live.
Living outside the box means prioritizing the process over
the structure.
As we lose control over certain things, we need to balance
that with new types of agency.
People get both enjoyment and peace of mind knowing
that their home will evolve with them. As people age,
partner up, multiply, separate and move, they expect that
their home will evolve to represent and serve their most
current values and pressing needs for that time in their
lives.
“Cultivating space for us is about being open to constant
change and evolution of who we are as individuals and
who we are as a couple, and who we are in relation to our
community.”
Kelli, Chicago
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...AND
REFLECTS
THAT CHANGE
BACK TO US

It is important for people to look at their current
space, and see themselves in it...as they were, as they
are, and as they might yet be.
People imprint and track changes in time through the
things they keep, discard, share, and display. They
can speak with great accuracy to the things in their
home and the emotional role they play.
“I'm pretty nostalgic when it comes to physical
objects. I think I keep those things around me and I
like them because of memories that they might bring
to me. Those are things I'll just continue to carry with
me wherever I go.”
Jeremy, Toronto
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HOME
MUST
DO MORE
WITH LESS

Home is expanding and developing multiple roles, to
become a space that responds dynamically to the
pressures of the world. Hence, people are achieving
the feeling of home differently.
“People are thinking about space in this multifaceted
way and doing more out of their homes. I don't know,
is it part of the gig economy, or something like that?
Or people are doing more and being more creative
themselves.”
Ryan, Chicago
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“Our work does not allow us to get away from work. There is no time
for us to stop – At any time, the client may contact you, or a hot topic
bursts out. After you get off work, you still need to browse Weibo and
WeChat moments, you need to like posts and know more about others’
news. You can’t get away from this.”
- Mocca, 30, Shanghai
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NEW
IDEALS
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HOME AS
LOGISTICS HUB
HOME: Living Outside the Box

The goods and services we purchase
are being increasingly mediated
through the lens of home.
The ubiquity of on-demand delivery
has shifted where we live from being
an end-point on the consumer journey
to the centre.
We want subscriptions for everything
from organic kale to rare vinyl
records and we want to be surprised
by the arrival of packages filled with
things we didn’t even know we
wanted.
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HOME AS
INDUSTRY
HOME: Living Outside the Box

In contrast to the job creep that keeps
us up on Slack when we should be
sleeping, there is a parallel trend
towards in-home entrepreneurialism
that is turning a negative into a
positive.
Once the domain of garage start-ups,
the evolution of the side-hustle is
turning empty space into venture
space.
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HOME AS
REHAB

After years of haphazard WebMDinspired self-diagnosis, the role of
health in the home is beginning to
mature.
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Whereas home was once a castle, it is
becoming closer to a mix of clinic
and temple. The home gym has given
way to yoga mats and juicers, and
health innovations are letting us take
care of ourselves from the comfort of
our couch.
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HOME AS
SENSORIUM

Twenty years ago we had incense and
whale songs on compact discs. Now
we have 3D ASMR paired with scent
diffusers and voice-sensitive granular
lighting.
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Never before has the sensory
experience of home been so curated
on a sensory level.
We’re using smells, light, and sounds
to engineer the particular experience
of home we desire - from using smart
lighting to set the mood, to curating
our own unique soundscapes.
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HOME AS
MEDIA LAB

Until very recently, the home’s
relationship to media was a one way
street: media outlets broadcasted to
the consumer, and the consumer
consumed.
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But now the home has become a
broadcast studio for every member of
the family – Mommy vloggers,
Snapchat teens, Instagram fiends, and
home DJs signal a sea-change in how
intimately we interact with those
inside and outside of our social
networks.
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“I close that door and the outdoor world is there and there's no one
else and this space becomes free for me to create whatever fantasy I
want in my head right then.”
Payel, Mumbai
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THE
FUTURE
OF
SPACE
HOME: Living Outside the Box

The Internet of Things and artificial intelligence promises a future where our
homes are fully automated and responsive.
But predictions surrounding the automation of home are anything but new.
Dating back to the ‘30s brands, inventors and consumers alike have all
looked forward to a home where everything is push-button and we are finally
liberated from up under the yolk of domestic labour.
Now almost two decades into the next century, chores persist – albeit with far
less drudgery. Surprisingly, what the futurists of the past could not predict
about the present was that the division of labour between sexes would arrive
long before robot vacuums.
While automation will certainly play a role in our homes, if we look at the
future through the lens of the past, new and exciting possibilities begin to
emerge.

38

COHOME
As space in cities becomes increasingly inaccessible, new
forms of cohabitation arrangements are emerging as a
solution.
Essentially an evolved form of dormitory for adults,
cohabitation spaces provide temporary stability before a
more permanent situation.
While the primary motivation for cohabitation is often tied to
housing costs, they have a built-in community and provide
greater flexibility than the typical rent model.

LONELINESS IS A GROWING ISSUE
THAT CAN BE ADDRESSED BY NEW
FORMS OF COHABITATION
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VIRTUA
HOME
Ask any Japanese Millennial who has spent a stint living in
an Internet café and they can attest: the Internet and a decent
monitor can make even the smallest spaces feel bigger.
While still in a nascent stage of development, virtual and
augmented reality are beginning to emerge in ways that can
help compliment the home.

AS PHYSICAL SPACE CONTRACTS,
THE VIRTUAL WORLD EXPANDS IN
ALL DIRECTIONS

HOME: Living Outside the Box
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GREEN
HOME
Food security is a growing concern for major urban centres especially when it comes to local and organic vegetables and
fruits.
As urbanization continues to accelerate, we are becoming
increasingly disconnected from what we eat - while at the
same time more conscious of where it comes from.
But the development of sophisticated aeroponics, a technique
originally developed by NASA to grow food in space, is
making new things possible.

DECREASED FOOD SECURITY IS
MAKING SMALL SCALE URBAN
FARMING A NECESSITY
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41

DUMB
HOME
The McMillan family made headlines due to their radical
approach to parenting: to counteract the negative effects they
believed technology was having on their children, they chose
to limit their household to devices and media made prior to
1986.
At first, the family was seen as an eccentric curiosity, but
now their approach is catching on through the rise of “dumb
technology”, such as minimalist cell phones limited to call
and text.
This is all part of a neo-luddism that might have staying
power. The downsides of technology’s march into every facet
of our lives has become obvious, and the backlash is just
waiting to take form.

NEO-LUDDISM WILL INSPIRE A NEW
GENERATION OF PRODUCT DESIGN

HOME: Living Outside the Box
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THE
FOURTH
PLACE
The Third Place, first coined by sociologist Ray Oldenburg
in 1981, describes the social surroundings separate from
home and work; such as church, a barbershop or a café.
Brands like Starbucks have integrated Oldenburg’s thinking
into their business model for decades, but now a new trend is
emerging that could redefine the relationship between home
and brands: commercial spaces that mimic home in terms of
their level of comfort and privacy.
Already a fixture throughout Japan and Korea, these spaces
offer calm, comfort and privacy for clientele who can’t find
them at home.

THE FOURTH PLACE IS ALREADY A
CULTURAL FIXTURE IN ASIA

HOME: Living Outside the Box
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“For many years the idea of owning property, just made me feel sick,
because of that idea of getting on the ladder. I just thought, ‘I really
want to vomit at that idea’.”
Anette, New York
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SOUND
SOLUTIONS
FIND YOUR PLACE - AND EARN IT.
The 21st century home is experiencing breakneck change,
and to thrive within it requires brands to shift their
perspective and understand that they are only ever a guest.
Brands must recognize that every home features an
interplay of pressures, aspirations, invaders and new
ideals. To be a welcome guest, brands need to bring real
meaning to their role by complimenting or improving
upon what is already in place.

FIGHT
CHAOS

AND BE A SOURCE OF STABILITY

Marie Kondo’s decluttering manifesto
The Life-Changing Magic of Tidying
Up has inspired a revolution that is
squarely aimed at eliminating
unnecessary objects from the home.
To avoid the purge, brands need to
ensure that rather than contribute to
the chaos of everyday life, their
products fight against it.
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Example

SAMSUNG FRAME
How we get what we watch on our televisions has
undergone radical change, and Samsung realized that the
design must adapt as well. We no longer want our TVs to
have an imposing presence that dominates our space.
They must instead fit within our constraints or blend into
the background. Samsung’s Frame accomplishes both by
embracing minimalist design and providing a secondary
function as an art gallery.
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GET
FLEXIBLE

AND RECONSIDER YOUR BRAND’S ROLE IN THE HOME

Bedrooms are not just for sleeping
and living rooms are not just for
relaxing any more. Our space has
been remixed and our homes are both
contracting in space and expanding in
function.
Brands need to think beyond the
traditional blueprint and discover how
they might better fit this evolving
context – and on a grander scale,
reimagine the different problems a
product can solve.
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Example

DYSON
The vacuum hasn’t evolved much in the past 30 years.
Dyson changed this with their cordless stick series, which
turned an appliance once associated with drudgery and
inconvenience into a powerful tool that gives its user
complete range and freedom over their space.
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CREATE
CONNECTIONS
AND BE THE ANTIDOTE TO DISRUPTION

We are all facing disruption-fatigue
and one of the most difficult things to
manage has been the increase of
domestic disconnection.
While we are still trying to navigate
this new terrain, there is a great
opportunity for brands to provide
people both with tools to feel in
control of their home and
opportunities for intimacy and
collaboration.
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Example

NINTENDO LABO
By supplying a few sheets of ingeniously designed
cardboard that can be crafted into different extensions for
their Switch console, such as a fishing rod and a robot,
Nintendo has created endless opportunities for people to
turn away from their individual screens and engage with
their family and friends.
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UNDERSTAND
THE PROCESS
AND BE A PARTNER IN HOME-BUILDING

Home is an imperfect work in
progress that reflects both our
successes and failures. Therefore
notions of domestic perfection are
being replaced by ideals of
betterment. Brands need to recognize
this sweat equity and tap into its
potential by providing opportunities
for people to grow and learn.
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Example

INSTANT POT
The Instant Pot became an overnight sensation because it
not only provided convenience, but because it also
promoted activity. By making it easier for people to get
adventurous with cooking, it struck a balance between
being a time-saving device and a tool for creativity and
connection.
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MAKE HOME
EVERYWHERE
AND DISCOVER NEW POSSIBILITIES

As home gets squeezed, we’re
beginning to look for it outside our
primary dwelling more and more.
Brands must confidently and
consistently associate themselves
with the tenets of home, wherever
they are.
Create allegiance and value by
offering an ownable version of
comfort, stability, belonging and
creativity at home, and wherever the
day leads.
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Example

SLEEP PODS
Airbnb was able to challenge the traditional hospitality
industry because they offer a legitimately authentic
experience of home wherever one might go. In response,
Zoku Hotels in Amsterdam adapted by introducing
sincerely home-y qualities in a traditional hotel setting:
opportunities for guests to customize their rooms and
express themselves, paired with a level of coziness that
you can typically only find in a lived-in space.
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